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Eco-index shows greenest brands Share
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A n=w "eco-indsx listing the best and worst gresn products will help consumsrs
maks better choices, its crestor s34,

The new Gresn Index Report puts Persil lsundny products top of the list for
environmentalhy-friendhy prodects, with Haribo swests at the bottom.

The list, created by Mottingham-based environment consultancy EnvirlP,
Fssessad products on 3 rangs of eco-factors then ranked them in ordsr of their

impact on the snvironmeant.

Ressarchers usad 48 questions to cover aress of snvironmeants] sustsinsbility,
linking an overall score out of 530 points to an A to G grads.

EnvirlP =aid anshysts looked at Britsin's top 100 biggest brands, based on UK
s3le=s 3= caloulsted by ressarch provider AC Mislssn,

The report found B5% of the brands schieved a D grade or below, and even the
gresnest onhy achieved 3 ©. Mons mads it to A or B grades.

Persil laundry produects was top of the list, with 385 of 3 possible 550 points - a

Qrads ..

It was followsd by PG Tips tea, Finish dishwasher tablets, Volvic water and
Hellogg's Specizl K breskfast cersal.

Swrf and Arigl lsundny products, Ribena, Quality Strest and Evian also put in
appearances in the top 10,

But way down the scale st 100th in the ind=x was Haribo gums and jeliiss, with 72
out of 3 possible 550 points.

The famous brand was joined by Muller yoghurts, Cathedral City chesse and
“owng's chilled fish in the bottom 10 of the scale.

Today EnvirllP =said althowgh their own ressarchers camied out the anshysis, they

worked with the Environmentsl Technolegy Cantre 5t the University of

Maottingham a5 3 “critical friend” to make swre the swrvey guestions and scoring

methodolegy were fair.
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EnvirldF resesrchers assessed the brands on use of resowrces, packaging
materisls and their manufactursrs’ gresn credentizls, a5 well 35 criteris such as
fod miles and fairtrads ingredisnts.

The company s3id big brands performed particulsrhy badhy on packaging, with
mare than 80% of products scoring grades E to G and Pringles crisps performing
the warst.

The gresnest soft drink was found to be Volvic, while Pepsi ranked higher in the
eco-lesgus than Coca Cols becsuss of prosctive green policies.

In the world of pet food, owver-packaging and 3 lack of clear environment policies
put Pedigres and Whiskas below Baksrs and Feloc in the gresn rankings.

EnvirllP founder Assim |shages todsy said; "Many brands have csught on to the
‘gresn’ trend, some have clearly missed the demand for gresner products and

Some Jre just confusing.

"So we developed the EnvirlP Gresn Index 35 the first review of the widehy
sccepted Top 100 list of consumer goods, such as washing products, snacks,
drinks and other evenyday items.

“We took sll the leading brands and put them throwgh our objective assessmeant
methodology, and we have pressnted the results in an easy-to-understand format
fior the consumer.

“This iz the first of its kind. We're self-funded, we've dons this becsuss we cars
fior the environmsanit.

“We have done this because we want to do something that helps the consumer
maks 3 positive step.

“Most environmental reports are veny complex and difficult to understand and are

written fior business.
"This helps the consumser get their head around what companies are doing.”

He =aid EnvirlUF had coms up with the id=a, but had the methodology checked by
experts gt the University of Mottingham, sdding: "We developed this and they
hawve besn with us start, middle and end, 3= 3 criticsl friend.”

Fhill Windsor, Project Managser at the Environmental Technology Centre at the
University of Mottingham, said: "EnvirllF's objective with their Gresn Indax is
commendsble — developing an scoessible, comparative guids based on
determining the snvironmentsl credentisls of leading brands and products.

“The Envirgnmentsl Technolegy Centre acted a5 3 “critical friend” to EnvirlP as
its ressarchers developsd their methods of evaluation.

“We werz sble to asssss their chossn spprosch and offer guidance and practicsl
support before their testing began.
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"The cwrrent Index iz 3 good starting point for debate, |F the Index eventualby
encourages and assists people to maks maore informed decizions about the
environmentsl impact of gods and to sdopt ‘gresner” behawviowr, then it will have
achieved its aims.”

Herz are the top and bottom 10 products in the EnvirlP Green Indesx:
Top 10 of EnvirlP Green [ndex
1. Persil Laundny
2. PG Tips
3. Finish
4, Volvic
5. Hellogg's Special K
G. Surf
7. Ribans
&, Quality Strest
2. Arigl
10. Evian
Bottom 10 of EnvirldP Gresn Index
51. Red Bull
. Clover Spreads
. Richmond Sausages
. John West Canned Fish

. Warbutons

. Cathedral City

52

a2

o4

25

5. “Young's Chilled Fish
a7

58, Muller Corner

3

. Muller Light

100, Haribo Gums & Jeliss
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